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FOREWORD 


This is a continuation of the SUBJECT and AUTHOR INDEX 
TO VOLUME I-X of THE jouRNAL OF MARKETING, published in Jan- 


uary 1947. The organization of this index is the same, except that 


three subject headings and one subheading are omitted because there 


were no articles under these classifications in Volumes XI-XV. 

The index covers only the articles and “‘Notes” and ““Communica- 
tions” which have appeared in Volumes XI—XV;; it does not cover any 
of the other features—‘‘Research in Marketing Completed and in 
Progress,” “Book Reviews,” and ““A.M.A. Notes.” 

The articles are indexed in chronological order under fourteen sub- 
ject headings. The two largest subject headings are divided into several 
subheadings. 

There are no cross-references; each article is listed only once, but 
attention is called to articles having a direct relationship to one another. 
The articles are numbered in numerical sequence. “Discussions” of 
articles are given the same number as the article, suffixed by a letter. 

The numbers following the names of each author in the “Author 


Index” correspond to the numbers assigned to the articles. 


WILLIAM APPLEBAUM 
Stop & Shop, Inc. 
Boston 
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65. Methods of Handling Certain Field Research Problems........ Fisk, George 
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